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The Location Choice of New Media Companies in Tokyo

Why they gathered around Shibuya-Akasaka Area
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1. From the previous research concerning the New Media Industry Cluster in San Francisco and

New York, it is found that the geographic concentration of firms helped the growth of New
Media industry strongly. As factors for the New Media cluster to take place, regional
resources such as amenities for young people, groups of artists, cheap rent, educational
resources, and related industries were important in each city. Moreover, from the subsequent
research on Tokyo’s New Media Industry, it is found that firms are intensely concentrated in

Shibuya-Akasaka area.

. This study tries to verify the hypothesis that the uneven distribution of firm’s concentration

within Tokyo has occurred because of the difference of the amenities for young people. For
the econometric analysis of this hypothesis, two unique databases were applied. One is FRI’s
Tokyo New Media Industry Database, which was obtained from thorough investigation of New
Media Industry in Tokyo 23 wards. The other is Pia Digital Corporation’s Database, which

sorted out amenity facilities for young people in Tokyo.

. Two results were gained from this study. (1) Besides the external effects of existing

agglomeration, amenities affected the formation of agglomeration at early stage. (2) Those
amenities are characterized by small and diverse facilities like music club not by large and a few

facilities like theater.

. For the most effective way to facilitate the growth of New Media Industry, government is to

support existing agglomeration intensively but not to try to make new agglomeration where

amenities are not enough.
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Marshall’s theories of industry agglomeration
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